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PREMIUM CLASS HOTEL

BbICHHAA TOYKA

B OBJIACTU ITYTEIMIECTBUM CYIIECTBYIOT HEITPEPEKAEMBIE ABTOPUTETBI: CTPAHDI,
I'OPOJIA, KYPOPTDI, OTEJIM Y1 BUIJIBI, KAJKJOE ITOCEIIEHHWME KOTOPBIX HESAGLIBAEMO
U1 BE3YITPEYHO. HOBBIN L’ APOGEE B KYPIIEBEJIE IOTTOJTHUJI ITIOPT-TUCT

B sierenpapHbIX OTEIAX, GECCIOPHO,
ecTh cBOsI IpesiecTsb. Kazanocs 6bl,

u B [Tapwxe, u 8 Magpuse, u B mo6oi
TYPUCTUYECKOH CTOJHIIE COCEN-
CTBYIOT JICCSITKH OTEJIEH, Ipei-
JIAraioIMX CTOJ, KPOB, BUJ, — HO
MyTEeNIeCTBEHHUKN BHIGHPAIOT U3
MPEIOKEHHOTO CIIUCKA OJIUH, OT
CHJIBI IBA Q[peCa, TAe B OIrnKaiimmit
YHK-3HJ] TOTOBBI OY/lyT IPUHIMATD
rocreit u koppecronzgennuio. [Tpu-
YIHA OTHIOAD HE B CTATyCE, KOTOPBIiA
AKOOBI IPUOGPETAET FOCTD ITOJ00-
HOTO OTeJIsl, 2 B HEIIOICILHOM OIILy-

MEeHNN COITPUYACTHOCTU BPEMECHU,
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MECTY U COOLITHAM, TaM Pa3BOPAYH-
BaromuMcs. OTMeTUM, uTo JIeTeH
OTeJIsl TUIIb KOCBEHHO CBSI3aHA C €T
BO3PACTOM: HE KayKbli II€penpo-
(UIMPOBAHHDIN CPEIHEBEKOBDII
3aMOK CTAHOBUTCS UCKTIOUUTEb-
HBIM OTEJIEM, HO CJIy9a€eTCs TaK, UTO,
€/1Ba IOABUBIINCD B TYPUCTUYECKUX
IIyTE€BOJUTEJIAX, OTEIb B IIEPBbIIA XKe
CE30H CTSXKAET JIABPhI 00513aTEILHOTO
K IIOCELIEHUIO, O6peTas aMUIecKue
uepTbl. HoBomy poexty cetu Oetker
Collection — oremo L’Apogée B Kyp-
ImeseJie 6blIa yroTOBaHA MMEHHO 3Ta
3aBUAHAS YIACTb.

O6 oTeJie HAYAIM TOBOPUTD, KOTIA
OH IIPEJCTABIISUI COGOM JIMIIb IO
GOPKy TEXHIIECKOM JOKYMEHTALIIL:
aMOHLIMO3HbIIN, HOBBIM, IPKUIL, ¢ 6e3-
YKOPH3HEHHBIM CEPBHCOM, UJICUIBHBIM
PpacIooxeHueM, OTTOYEHHOM KOH-
nennueit. L’Apogée npusiekai k ce6e
BHUMAHHE Ha CTIUH CTPOUTEIb
cTBa — TypucTrdeckuii opuc Kypie-
BeJIsL U IIaBbI TOPOJIa HA3bIBAIM OTEJIb
CaMbIM 3aMETHbBIM, MACIITAOHBIM
U KAITUTATOEMKUM ITPOEKTOM JIeCSATH-
setus. Ppaniysckas npecca norupaia
PYKU B O3KHIAHUH IJIABHOM IIPEMbEPBI
rojia — OoTeJIsA, 33J[lyMaHHOTO JIEreHap-
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doto MPEJOCTABJIEHbI MPECC-CJY)KBE0M

PecTopaHbl 1 6apbl, cna-LeHTp 1 AeTckui Kny6 LApogée 6yayT ny6aMyHbIMKM, HO NPUOPUTET, KOHEYHO, OCTAHETCA 3a FOCTAMM oTenNA

HBIM, arlorest IU3aitHe PCKOI MbIC/IN
u yloTHOM pockonm. OTKpbITHE
L’Apogée 66110 TPOCYUTAHO C pas-
YMHO fioJ1eii macpoca: BEIOpaHa 3ar1o-
muHaomasics gara — 11.12.13, obe-
CIIEYEHO HEOOXOANMOE KOJIMUECTBO
cHera Ha cktoHax JKapzren Asbries,
HATEPT XPYCTAb, YTBEPKICH HOBBII
med-1oBap, B3OUTHI EPUHBI M OTIA-
PeHBI TsDKeJIbIe GapXaTHbBIE FAPANHBI,
B Champaigne Lounge gocTasieHr
Jiyqinie MupIe3snmel, a B Ski Shop na
MUHYC IIEPBOM 3TaK€ OTeJIsl — HOBEl-
Iee TOPHOJIBLKHOE OOOPYAOBAHHE.
Cuser coJHIe, pa3OC/IaHbI IPUIJIA-
IIEHUs, B CIIA-TIEHTpPE, paboTaIomeM
€ KOCMeTHYECKO mHueii Sisley, pac-
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CTaBJICHBI IEJINTEIbHBIC SIUKCUPBI
MapKH, OGEIAOIFIe He3aMEUTUTEIb-
HOE BOCCTAHOBJICHNE 1 OMOJIO)KEHIIE
JI0, TIOCJIE ¥ BMECTO TOp.

Je6roT 6bU1 GJICTATEIBHbIN.
To4YHO B CPOK MCYE3/IH BCE TIPUMETBI
HEJIABHETrO CTPOUTeIbCTBa. [l yo-
BOJILCTBHSA FOCTEH B XOJLIAX, IOO6H,
pecTopaHax U CIOUTAX COIJIACHO BHJIE-
umo Muarn MaiaBu — riaBHOro
AU3aiiHepa — HOSIBIUIMCH F€OMETPHIe-
cxue Basbl ¢ 6es1biMu 1Betamu. OTesnb
HAITIOJTHIUICS XKU3HBIO, 3BYKU KOTOPOU
CKpa/ibIBaJIa HAPOUUTO IPydas MeGesb
U IYCThIE KOBPBIL. JlepeBsIHHBII TEpeM
B CTUUIE LIIAJIE, AIBITUICKHIE [TACTO-
PaIn KaK Jydniye JeKOPAIUH K ITOYTH

TeaTpPaJM30BaHHOMY Ge3/IefICTBIIO —
3MMHEMY, CHEKHOMY OT/IbIXy B TOpaXx.

3J1bIe A3bIKU roBOPAT, uTO Kypre-
BeJIb YK€ He TOT. JIosIbHbIe KOHCIO-
MepbI ¥ ITIOKJIOHHUKH PpaHITy3cKux
Autbnt BospaskaloT: B Kypmiesese yyd-
Uil cHer — Tpu JoauHbl, 600 Kno-
MeTpoB Tpacc u 172 6e3omacHbIx
noxbemunka. Te, kTo mpuaeT 60716
Imoe 3Ha4eHNe ITPOU3BO/IFIMOMY BIIe-
YATJIEHUIO, HE TOBOPAT HIYETO, HO
TPaZUIIOHHO IpHe3xaioT B Kyprie-
BeJIb B BBICOKUIA ce30H. [lyremecTsen-
HUKH, TIPABIUIBHO PACCTABIAIONIE
AKI[EHTHI 1 6€30IMO0YHO BblIEIs-
IOIIYIE JIETeH/IAPHBIE OTEJIH, ITPHEe3-
sxawoT B L’Apogée. @

omBPAIb 2014 1 23

PREMIUM CLASS HOTEL



PREMIUM CLASS HOTEL

The high point

THERE ARE INDISPUTABLE LEADERS IN THE WORLD OF TRAVEL: COUNTRIES, CITIES,
RESORTS, HOTELS, AND VILLAS THAT MAKE EVERY VISIT UNFORGETTABLE AND PERFECT.
THE NEW LAPOGEE IN COURCHEVEL WILL JOIN THIS SHORTLIST

Legendary hotels certainly have their
charm. It seems that in Paris, Madrid,
and every other tourist capital there
are dozens of hotels that offer a weary
traveller some food, a bed, and a view
from the window, but guests stick

to one or two addresses where they
will be welcoming guests and receiv-
ing mail next weekend. The reason is
not the status that the guest of such

a hotel supposedly acquires, but in
the atmosphere and genuine feeling
of being part of the time, place, and
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events that happened there. It should
be noted that a hotel’s legend is only
indirectly tied to its age. Not every
converted Medieval castle becomes an
exceptional hotel, but sometimes the
hotel receives the “must-visit” status
and epic traits in its first season, hav-
ing just appeared in the guidebooks.
LApogée, the new project in the Oet-
ker Collection chain in Courchevel,
is destined for this enviable fate. The
hotel became the subject of specu-
lation when it was still a folder with

technical documentation: ambitious,
new, bright, with perfect service,
ideal location, well-defined concept.
LApogée already attracted attention
at the construction stage — Courch-
evel tourist office and City Hall called
the hotel the most noteworthy, mas-
sive, and expensive project of the dec-
ade. The French press was rubbing its
hands, expecting the main premiere
of the year — the hotel imagined to
be legendary, the apogee of designer
thought and cosy luxury. The open-
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Restaurants, a Spa-centre, and a children’s club in LApogée will be accessible to the general public, but hotel guests will have priority

ing was thought through with a rea-
sonable share of pathos: a memora-
ble date was chosen —11.12.13, the
necessary quantities of snow on the
slopes of Jardin Alpin ensured, crystal
glasses polished, new chef appointed,
pillows fluffed and heavy velvet cur-
tains steamed, the best vintages deliv-
ered to Champagne Lounge, and the
Ski Shop in the basement stocked
with the latest gear. The sun is shin-
ing, invitations sent out, Spa-centre
that works with Sisley cosmetic prod-
ucts filled the shelves with healing

masks and elixirs that promise imme-
diate restoration and rejuvenation
before, after, and instead of the moun-
tains. The debut was brilliant. Right
on schedule any signs of recent con-
struction disappeared, for the pleas-
ure of the guests, the chief designer
India Mahdavi arranged for geomet-
ric vases with white flowers to appear
in the halls, lobbies, restaurants, and
suites. The hotel filled with life, its
sounds muffled by deliberately rough
furniture and soft carpets. A wooden
chalet-style house and alpine bliss are

the best decorations of the almost the-
atrical quiet — winter, snowy rest in the
mountains.

Naysayers keep repeating that
“Courchevel is not the same anymore.”
But loyal customers and fans of the
French Alps argue that Courchevel has
the best snow: three valleys, 600 km
of slopes and 172 safe lifts. Those who
attach importance to their own impres-
sions do not join the debate, but arrive
during high season. Travellers that
place the accents correctly and choose
legendary hotels stay at CApogée. <@
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